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Membership and 
Awareness
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How long have you been a member of the National Association of Federal Retirees?

5%

7%

8%

18%

62%

Less than 1 year

More than 1 year but less than 3 years

More than 3 years but less than 5 years

More than 5 years but less than 10 years

10 or more years

Base n = 671

Duration of NAFR membership
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Which of the following describes your membership:

53%
47% Single membership

Double membership

Base n = 671

Type of membership
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When during your career or retirement did you join the National Association of Federal Retirees?

45%

11%

10%

8%

8%

7%

6%

6%

Less than 1 year after retirement

More than 1 year but less than 3 years after

retirement

While still employed, within 3 years of retirement

More than 5 years but less than 10 years after

retirement

10 or more years after retirement

While still employed, with more than 10 years before

retirement

While still employed, within 10 years of retirement

More than 3 years but less than 5 years after

retirement

Base n = 671

During your career, did you join the National Association of 
Federal Retirees?
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How did you first learn about the Association? Please select all that apply. 

Base n = 80; total n = 671

35%

29%

14%

14%

6%

6%

3%

8%

4%

1%

6%

Member referral

Word of mouth

Government or other organization’s pre-retirement 

seminar

Federal Retirees pre-retirement seminar

Association website

Social media

Sage magazine

Association preferred partner

Conference or trade show

Branch event

Other

Primary ways that members learned about the association
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Thinking back to when you first joined our Association, what was the primary reason for joining? 

Primary reason for joining the association

45%

37%

5%

2%

1%

2%

1%

0%

2%

5%

MEDOC Travel Insurance

To support the efforts to protect the pensions and 

benefits of federal retirees and veterans

Access to preferred partnerships offered to members

Local and national news updates

To support specific advocacy campaigns of interest to

me

Sage magazine or other publications

To connect with former colleagues post-retirement

Volunteer opportunities

Another reason

Cannot recall

Base n = 671
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What was the primary reason for renewing your membership? 

Primary reason for renewing your membership

44%

41%

4%

3%

3%

4%

1%

0%

To support the efforts to protect the pensions and

benefits of federal retirees and veterans

MEDOC Travel Insurance

To support specific advocacy campaigns of interest to

me

Local and national news updates

Access to preferred partnerships offered to members

Sage magazine or other publications

To connect with former colleagues post-retirement

Volunteer opportunities

Base n = 540; total n = 671
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Have you ever referred a prospective member for membership?

Have you referred a prospective member?

42%

58%

Yes No

Base n = 671
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Are you aware of the [Mega Recruitment Drive (MRD), Prizes/incentives available for member referrals]?

60%

59%

28%

28%

12%

13%

Mega Recruitment Drive (MRD)

Prizes/incentives available for

member referrals

Yes No Not sure

Are you aware of the…

Base n = 671
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Which of the following prize draws or incentives would motivate you to refer a prospective member for membership with the Association?

25%

20%

21%

17%

4%

7%

47%

Multiple small cash prizes (<$100)

All-expense paid trips

A large cash prize (>$1000)

Travel vouchers

Recognition (award, member highlights)

Other

None of the above

Motivation prizes for referring a prospective member 

Base n = 671
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Value of the 
Association
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To what extent do you agree with each of the following statements? 

% Strongly/agree

37%

35%

32%

33%

21%

12%

54%

56%

55%

53%

50%

45%

2%

3%

4%

4%

13%

20%

2%

2%

2%

2%

3%

5%

4%

4%

8%

9%

13%

17%

92%

91%

87%

85%

71%

57%

The Association provides information that is important to me

The Association’s communication channels keep me informed and 

engaged

The Association provides services that are important to me

I get good value for my membership fees

The Association provides discounted services that are important

to me

The activities and services provided by my branch are an

important part of my membership

Strongly agree Agree Disagree Strongly disagree Unsure

Do you agree with…

Base n = 671
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How important are each of the following to you personally when considering your membership? 

% Very/ Important

56%

32%

21%

10%

4%

3%

2%

1%

36%

36%

43%

35%

21%

16%

13%

10%

7%

23%

30%

42%

43%

46%

43%

37%

1%

9%

6%

13%

33%

34%

43%

53%

92%

68%

64%

45%

24%

19%

14%

10%

Overall advocacy (retirement income security, national

seniors strategy, veterans, pharmacare)

The Preferred Partner Program (e.g. Johnson Insurance,

Iris, Goodlife, Via Rail, etc )

Public advocacy campaigns

Sage magazine

Volunteer recognition and awards

Branch activities

Other publications

Volunteer opportunities

Very important Important Somewhat important Not at all important

Importance when considering membership

Base n = 671
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Contacting the 
Association
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In the last 12 months, have you contacted the national office by phone or email?

19%

78%

3%

Yes No Not sure

Have you contacted the national office in the last 12 months?

Base n = 671
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For which of the following reasons have you contacted the national office in the last 12 months? Please select all that apply.

Reasons for contacting the national office

42%

25%

12%

14%

12%

8%

7%

5%

5%

3%

30%

PSHCP/Canada Life

Membership renewal

Health benefits

New membership

Pension information

Dental benefits

60th anniversary travel contest

Advocacy support

Volunteer support

Mega Recruitment Drive (MRD)

Other

Base n = 130; total n = 671
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Did the national office appropriately address your reason(s) for contacting it? 

Did the national office address your reason for contacting it?

80%

20%

Yes No

Base n = 130; total n = 671
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Overall, how satisfied are you with your interaction(s) with the national office?

42%

31%

17%

5%

5%

Very satisfied

Satisfied

Neither satisfied nor dissatisfied

Dissatisfied

Very dissatisfied

Satisfaction with the national office’s interaction

Base n = 130; total n = 671
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Branch Involvement
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Did you know that, as a member of the National Association of Federal Retirees, you also belong to a local branch?

Awareness of belonging to a local branch

91%

5% 4%

Yes No Not sure

Base n = 671
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How familiar are you with each of the following with respect to your local branch? 

Familiarity concerning the local branch
% Very/ Familiar

7%

6%

4%

4%

4%

33%

30%

23%

18%

18%

39%

40%

46%

43%

31%

21%

23%

27%

35%

47%

40%

37%

27%

22%

22%

Branch contact information

Branch meetings

Branch activities

Branch services

Branch Preferred Partner Program

Very familiar Familiar Somewhat familiar Not at all familiar

Base n = 671
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How important are each of the following aspects of your Association membership to you personally? 

Importance concerning the association membership
% Very/ Important

7%

7%

3%

3%

18%

22%

14%

13%

33%

39%

37%

34%

25%

24%

38%

43%

17%

9%

8%

7%

25%

28%

17%

15%

Branch Preferred Partner Program

Branch services

Branch activities

Branch meetings

Very important Important Somewhat important Not at all important Don’t know

Base n = 671
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In the past 12 months, have you attended any activities or meetings with your local branch? Please select all that apply.

Have you attended any activities with your local branch?

2%

11%

87%

1%

Yes, online

Yes, in-person

No

Not sure

Base n = 671
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How satisfied are you with the interaction(s) that you have had at the activity or meeting you attended?

Satisfaction with the activities attended

33%

56%

8%

1%

1%

Very satisfied

Satisfied

Neither satisfied nor dissatisfied

Dissatisfied

Very dissatisfied

Base n = 84; total n = 671
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Preferred Partner 
Program and Select 
Offerings
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Did you know that, as a member of the National Association of Federal Retirees, you have access to savings, promotions and exclusive deals 

through the national Preferred Partner Program?

82%

8%

10%

Yes No Not sure

Awareness of access to savings, promotions and deals

Base n = 671
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In the past 12 months, have you taken advantage of any savings, promotions and exclusive deals through the national Preferred Partner Program 

in any of the following categories? 

29%

20%

11%

1%

5%

66%

72%

87%

96%

92%

4%

8%

2%

3%

3%

Travel

Health

Home and auto

Financial

Mobile/cellular

Yes No Not sure

Base n = 671

Have you been taking advantage of the following savings, 
promotions and deals?
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Which of the following did you use?

Most savings, promotions and deals used

61%

21%

2%

11%

17%

6%

4%

6%

6%

4%

3%

2%

3%

1%

1%

1%

0%

Travel: MEDOC Travel Insurance

Home and Auto: Home Insurance by Johnson Insurance

Home and Auto: Auto Insurance by Johnson Insurance

Mobile/cellular: SimplyConnect

Health: HearingLife Canada

Travel: Choice Hotels

Travel: Via Rail Canada

Travel: Enterprise Rent-a-Car

Health: Iris Advantage

Health: Goodlife Fitness/Énergie Cardio

Travel: Collette

Travel: National Car Rental

Travel: Alamo Rent-a-Car

Home and Auto: Relocation Services Group

Financial: Canadian MoneySaver Group

Financial: Tradex

Financial: Arbor Memorial

Base n = 308; total n = 671
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Overall, how satisfied are you with the savings, promotions and/or deals accessed through the national Preferred Partner Program?

Satisfaction with the savings, promotions and deals 

32%

48%

19%

2%

0%

Very satisfied

Satisfied

Neither satisfied nor dissatisfied

Dissatisfied

Very dissatisfied

Base n = 294; total n = 671
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If they were available, how interested would you be in taking part in online training and information sessions on the following topics? 

% Very/ Interested

6%

5%

5%

2%

4%

1%

19%

19%

19%

11%

9%

2%

39%

42%

37%

34%

25%

4%

37%

34%

39%

54%

61%

93%

24%

24%

24%

13%

13%

3%

Health and aging

Membership and its benefits

Pension and Benefits

Advocacy

Financial planning

Pre-retirement planning

Very interested Interested Somewhat interested Not at all interested

Base n = 671

Interest in the following online training sessions
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Advocacy Efforts
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In the past 12 months, have you done any of the following? 

28%

26%

14%

7%

5%

4%

4%

3%

1%

1%

72%

74%

86%

93%

95%

96%

96%

97%

99%

99%

Sent a letter or email to your MP or

candidate

Added your name (online or on paper) in

support of Association priorities

Shared Association campaign materials or

priorities with others

Called your MP or candidates

Spoke to an MP at an event

Shared or commented on Association

content on social media

Met with an MP

Attended an Association advocacy event

Accessed (or completed) advocacy training

online

Accessed (or completed) advocacy training

in-person

Yes No

Have you done any of the following in the past 12 months?

Base n = from 663 to 668; total n = 671
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Thinking about the Association’s advocacy, to what extent do you agree with each of the following? 

% Strongly/agree

33%

25%

15%

43%

31%

34%

17%

25%

37%

5%

15%

9%

2%

4%

7%

76%

56%

48%

The Association should advocate on issues relevant to

federal retirees and veterans as well as older adults

The Association should advocate on issues only relevant to

federal retirees and veterans

The Association should advocate on issues relevant to

accessibility, equity, diversity, and inclusion

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree

Do you agree with…

Base n = 671
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When thinking about the years ahead, how important is it to you personally that the Association advocates on the following issues/topics? 

% Very/Important

73%

73%

54%

48%

47%

44%

40%

46%

41%

42%

45%

45%

39%

27%

34%

25%

23%

23%

35%

36%

40%

34%

39%

35%

38%

38%

25%

31%

30%

41%

32%

29%

3%

3%

10%

13%

11%

18%

17%

15%

18%

17%

17%

17%

20%

25%

20%

30%

1%

1%

1%

2%

2%

3%

4%

4%

3%

3%

12%

7%

10%

7%

13%

16%

96%

96%

89%

85%

87%

78%

79%

81%

79%

80%

71%

76%

70%

68%

66%

54%

Federal retirees’ and veterans’ pensions

Federal retirees’ and veterans’ health and dental care plans

Long-term care

A national seniors strategy to support better health and quality of life for older adults

Well-being of veterans and their families

Affordability (costs of goods and services, inflation)

Affordable housing for older persons

Better retirement income security for all Canadians

Reducing senior abuse

Equitable treatment of and outcomes for women and other veterans

Anti-privatization of Canada’s public health care system

National pharmacare

Anti-privatization of Canada’s public services

Addressing ageism

Medical assistance in dying

Climate change and environment

Very important Important Somewhat important Not at all important

Important issues that the association should advocates

Base n = 671
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Health Care
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Do you have access to a primary care provider (i.e., a family physician or general practitioner, or other health-care provider)?

Do you have access to a primary care provider?

90%

10%

Yes No

Base n = 671
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Which type of pharmacy model do you use?

87%

6%

5%

1%

Brick and mortar pharmacy

Both brick and mortar and delivery model

None of the above

Delivery model (e.g., Express Scripts)

Type on pharmacy model use

Base n = 671
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Would you use a delivery model if it could help make the most of the PSHCP dispensing fee?

65%

35%

Yes No, please explain

Would you use a delivery model if it helps the PSHCP dispensing 
fee?

Base n = 671
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To what extent do you agree with the following statements: 

% Strongly/Agree

54%

6%

32%

45%

12%

20%

1%

20%

1%

9%

85%

51%

Public health care is under resourced (not enough people

and equipment to function well)

Public health care meets my personal needs

Strongly agree Agree Neither agree nor disagree Disagree Strongly disagree

Do you agree with…

Base n = 671
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When considering private healthcare and virtual care platforms, which of the following statements are true or false? 

55%

52%

45%

38%

21%

45%

48%

55%

62%

79%

I would willingly access virtual care

platforms for future needs

I support private healthcare in addition

to public health care

I would willingly access private

healthcare for future needs

I have accessed virtual care platforms

I have accessed private health care

True False

Feelings towards private and virtual care

Base n = 671
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Which of the following statements reflects your opinion on long-term care?

93%

7%

Long-term care should be provided under

public health care

Long-term care should be provided as private

health care

Opinions about long-term care

Base n = 671
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Member Activities
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Over the next 12 months, how many out-of-town or out of country trips do you intend to make?

19%

46%

28%

7%

None

1 to 2

3 to 5

5 or more

How many out-of-town/country trips do you intend to make?

Base n = 671
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Over the next 12 to 24 months, do you plan to spend more than 2 months at a time living in another country?

10%

84%

6%

Yes No Unsure at this point

Do you plan to spend more than 2 months living in another 
country?

Base n = 671
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Would you consider using a currency exchange program provided through the Association membership for converting foreign currency during 

international travel or financial transactions? 

12%

52%

8%

18%

9%

Yes, I would definitely use a currency exchange

program

I would consider using it depending on the rates and

convenience

No, I already have a trusted currency exchange

provider

No, I have no need for currency exchange

I'm not sure

Would you consider using a currency exchange program 
provided through the association?

Base n = 671
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How often would you say you do the following activities? 

74%

65%

40%

23%

28%

9%

3%

0%

3%

0%

0%

14%

20%

37%

33%

25%

28%

15%

8%

4%

1%

0%

3%

8%

14%

23%

17%

26%

17%

55%

13%

11%

7%

2%

3%

4%

7%

8%

10%

26%

12%

22%

36%

46%

1%

3%

3%

8%

4%

8%

16%

23%

52%

33%

27%

6%

1%

2%

5%

18%

19%

23%

2%

6%

19%

20%

Watch cable or satellite television

Read

Exercise (e.g., sports, hiking, walking)

Personal hobbies

Stream content on television with providers

such as Netflix

Garden

Volunteer

Dine out

Travel

Live theatre or concerts

Go to movie theatre

Daily Regularly (several times a week)

Occasionally (a few times a month Rarely (once in a while)

Infrequently (a few times a year) Never

How often do you do the following activities?

Base n = 671
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How often would you say you do the following online? 

How often do you do the following online?

35%

31%

13%

11%

9%

5%

3%

1%

1%

14%

13%

15%

9%

5%

6%

3%

3%

1%

12%

8%

29%

14%

4%

15%

3%

4%

1%

13%

11%

28%

21%

7%

26%

4%

10%

4%

26%

37%

15%

45%

75%

48%

87%

82%

91%

Read digital newspapers on your

computer or mobile device

Check Facebook

Watch videos on YouTube

Read digital magazines on your computer

or mobile device

Check Instagram

Listen to podcasts

Check X (formerly Twitter)

Check LinkedIn

Check TikTok

Daily Regularly (several times a week) Occasionally (a few times a month Rarely (once in a while) Never

Base n = 671
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Communication 
Preferences
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How do you feel about the frequency of email communication received from the Association?

5%

93%

2%

I receive too many emails

I receive the right amount of emails

I do not receive enough emails

Feelings about email communication

Base n = 671
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How often would you like to receive email communication from the Association?

Preferences for email communication frequency 

0%

0%

12%

16%

48%

23%

1%

Daily

Twice per week

Weekly

Bi-weekly

Monthly

Only breaking news updates

I prefer not to receive regular communication

Base n = 671
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Which communication channels do you prefer for receiving updates and information from us? Please select all that apply. 

92%

60%

23%

23%

9%

6%

6%

2%

3%

1%

Email

Sage magazine

Website

Regular mail

Online meetings or webinars

In-person meetings or events

Text messages

Social media (please specify preferred platform)

Phone calls

Other

Communication channels preferred

Base n = 671
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What type of content are you most interested in receiving from us? Please select all that apply.

90%

56%

48%

36%

20%

11%

3%

Association news

Advocacy campaigns

Event announcements

Educational resources

Member and volunteer stories

Volunteer opportunities

Other

Type of content most interested in receiving

Base n = 671
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When do you prefer to receive communications? Please select all that apply.

69%

26%

12%

12%

7%

7%

Mornings during the week

Afternoons during the week

Evenings during the week

Mornings during the weekend

Afternoons during the weekend

Evenings during the weekend

When do you prefer to receive communications?

Base n = 671
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Do you prefer personalized communications that are tailored to your interests and past interactions with our organization?

21%

28%

51% Yes No Not sure

Do you prefer personalized communications?

Base n = 671
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Which style of e-communication do you prefer to receive?

28%

72%

Single subject emails (sent more

frequently)

Multi-subject newsletters (sent less

frequently)

Type of e-communication preferred

Base n = 671
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How would you like to provide feedback or engage with our organization? Please select all that apply. 

53%

51%

13%

13%

9%

8%

5%

1%

Online surveys

Emailing our service team

Calling our service team

None of the above

Letters to the editor (e.g., Sage magazine)

Social media comments or messages

Focus groups or in-person discussions

Other

Preferred way to provide feedback

Base n = 671
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Which website features are most important to you? Please select the top 3. 

68%

53%

48%

24%

21%

11%

20%

11%

5%

3%

Ease in accessing member resources

Providing regularly updated information

Providing comprehensive information

Online directories

Search capabilities

Ease of online event registrations

Public information

Member engagement tools

Visually appealing

Other

Website features most important

Base n = 671
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Volunteering 
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Overall, how satisfied are you with each of the following?

Very satisfied/satisfied

27%

21%

20%

10%

53%

54%

47%

36%

8%

10%

9%

8%

4%

4%

4%

5%

1%

1%

1%

1%

7%

10%

20%

41%

79%

75%

67%

45%

Your overall experience with the Association

The programs, resources and services that you receive

from the Association

The strategic direction of the Association

Your overall experience with your local branch

Very satisfied Satisfied Somewhat satisfied Moderately satisfied Not at all satisfied Don’t know

How satisfied are you with…

Base n = 671
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Do you currently volunteer with the Association?

2%

98%

Yes No

Do you currently volunteer with the association?

Base n = 671
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Thank You

abacusdata.ca
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